
WRITE TO MARKET 
MASTERCLASS

CHRIS FOX PRESENTS



SOMETHING TO 
TAKE NOTES WITH



A SMARTPHONE 
OR TABLET



DOWNLOAD THIS PRESENTATION: 

CHRISFOXWRITES.COM/PNWA



SO WHO IS  
CHRIS FOX?



MY QUALIFICATIONS



MY FIRST STORY



ENTER THE REAL 
WORLD



I QUIT



THE RIFTER



GORDAN GECKO



LESTER BURNHAM



BAD COUNTRY SONG



SHAWSHANK REDEMPTION



TOASTMASTERS



MAKING MY OWN LUCK



RIGHT PLACE, RIGHT TIME



IMPRESS A GIRL



MY FIRST NOVEL



GUESS WHEN I STARTED WRITING TO 
MARKET?



WHAT IS WRITING 
TO MARKET?

PART ONE



TENANT #1-  
IDENTIFY YOUR AUDIENCE  

BEFORE YOU START WRITING



HOW OLD IS YOUR AUDIENCE?



TENANT #2- 
UNDERSTAND EMOTIONAL RESONANCE



TENANT #3-  
WRITE WHAT YOU LOVE



FIND YOUR SWEET SPOT



WHAT GENRES  
DO YOU WANT TO 

WRITE TO MARKET? 



HOW DO I KNOW IT WORKS?



21 DAY NOVEL CHALLENGE



SPOILERS 
IT WORKED



BUT WHY  
DID IT WORK?



BECAUSE I DID  
EVERYTHING RIGHT



…NOT INITIALLY MIND YOU



INITIAL COVER ART



WHAT READERS SEE



THE RESULTING NOVEL



WRITING TO MARKET  
VS 

 WRITING TO TREND



WRITING TO TREND



ARE YOU  
SELLING OUT?



QUESTIONS SO FAR?



RESEARCHING 
YOUR MARKET

PART TWO



BECOME YOUR  
TARGET READER



STUDYING AMAZON CHARTS



BROWSING 
CATEGORIES



SUBCATEGORIES



GENRE PAGE



SELECT A BOOK



FIND ITS RANK



REPEAT FOR  
#20 AND #100



CHECK NEW RELEASES



STUDY THE TOP BOOK



MINING REVIEWS



GOOD



BAD



CRITICALLY READ THE FIRST 5,000 
WORDS



RUN YOUR INNER CRITIC

How long is the book? 

What is the emotional payoff at the end? 

What tropes and conventions did you notice? 

What problems did you encounter? 

What was the pacing like? 

What story structure did the author use? 



READ, REPEAT



TOTAL IMMERSION



PREDICT TRENDS



SPACE FANTASY 



QUESTIONS SO FAR?



CRAFTING THE 
TALE

PART THREE



PICK A PLATFORM



OPTION #1 
WORD OR PAGES



OPTION #2 
SCRIVENER



TROPES



TROJAN PRISONER



GENRE 
CONVENTIONS



WHAT HAPPENS WHEN YOU BREAK 
CONVENTIONS?



TONE



THEMES



SAME TONE, DIFFERENT THEMES



QUESTIONS SO FAR?



SELLING YOUR 
BOOK

PART FOUR



PASSIVE MARKETING

Title 

Cover 

Blurb 

Website 

Newsletter 

Videos 

Social media 



READER EYE FLOW



THE POWER OF  
DATA SCIENCE



‘ZON BOT



THE CLIFFS OF INSANITY

30 
60 
90 



COVER DESIGN  
BASICS



ONE OR TWO ELEMENTS

HIGH CONTRAST



WHAT NOT TO DO



WHAT NOT TO DO II



CRAFTING A  
PERFECT TITLE



OPEN  
LOOPS



WRITING TAGLINE

“In Space No One Can Hear You Scream.” — Alien 

“A Tale of Murder, Lust, Greed,  

Revenge, and Seafood.” — A Fish Called Wanda 

“Be afraid. Be very afraid.”— The Fly



 WRITING BLURBS



ADVANCED 
STUFF

PART FIVE



KEYWORDS



CATEGORIES



ALSO BOUGHT



EMAIL 
MANAGEMENT



PRIME READING & 
KINDLE FIRST



SETTING UP A  
READER MAGNET



BOOKFUNNEL



BOOK REPORT



TARGETED ADVERTISING



AUTHOR NETWORKING



RAPID RELEASES


